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ABSTRACT 

The study aims to determine the level of Visitor Satisfaction at the Sulili Hot Springs 

Natural Tourism, Pinrang Regency. This type of research is descriptive research. 
The population in this study were visitors to the Sulili Hot Springs, Pinrang Regency 

with a sample size of 40 visitors and sampling using accidental sampling. The 

sampling technique is based on drawing samples by chance. The study results 
indicate that the Level of Visitor Satisfaction at the Sulili Hot Springs Natural 

Tourism, Pinrang Regency is classified as high. 
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INTRODUCTION 

Recreational education is a non-formal education program that provides opportunities 
for each individual (Haeni, 2023) to develop physical skills (Sahabuddin et al., 2020), 
social attitudes, mental habits and appreciation (psycho-social) and intellectual skills 
(cognitive) (Setiawan & Wisnu, 2019) harmoniously and proportionally which in turn 
will shape a person's personality and behaviour (Syarifudin, 2020). 

Recreation from the Latin re-creare, which means "to recreate", is an activity 
carried out to refresh a person's body and soul (Prasetyo et al., 2019). This is an activity 
that someone does besides work (Ikhsan & Argantos, 2019). Common activities for 
recreation are tourism, sports, games, and hobbies (Tangkere & Sondak, 2017). 
Recreational activities are generally carried out on weekends (Hudah et al., 2020). 
Experts view recreation as an activity to fill free time. However, recreation can also meet 
one of the definitions of "valuable use of free time (Bismar & Sahabuddin, 2019; Lande 
et al., 2022)." 

Recreation is an activity carried out in free time or the open (Boedirachminarni & 
Suliswanto, 2017) which aims to form, and restore physical, mental, mental freshness, 
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and recreational power (both individually and in groups) (Wijono, 2014; Dien et al., 
2024) which is lost due to daily routine activities by seeking pleasure, entertainment, 
different activities (Kalebos, 2016), providing satisfaction and joy aimed at human 
physical and spiritual satisfaction (Kalagis, 2014; Rahmadani, 2024). Recreational sports 
activities cannot be separated from the facilities and services (facilities and 
infrastructure) used to support the activity itself (Stevianus, 2014). The better the level 
of service and facilities available, the more the tourist attraction will be visited by 
tourists/visitors (Fitrianti et al., 2015; Putri & Ferdian, 2023). 

Pinrang Regency with Pinrang as its capital is located 185 km north of the capital 
of South Sulawesi Province, at 3°19’13” to 4°10’30” south latitude and 119°26’30” to 
119°47’20” east longitude (Parman & Sampara, 2020). Administratively, Pinrang 
Regency consists of 12 sub-districts, 39 sub-districts and 65 villages. The boundaries of 
this regency are in the north with Tana Toraja Regency, in the east with Sidenreng 
Rappang and Enrekang Regencies, in the west with Polman Regency, West Sulawesi 
Province and the Makassar Strait, in the south with Parepare City. The area of the 
Regency reaches 1,961.77 km² (Mihardja et al., 2018). 

The natural tourist attraction of the Sulili hot springs is one of the many tourist 
attractions in Pinrang Regency, the Sulili hot springs are located in Paleteang District, 
precisely in Mamminasae Village (Suardi, 2021). The Natural Tourist Attraction of the 
Sulili hot springs is a great attraction for visitors to the enchanting natural potential 
(Nuraeni, 2024), this tourist spot provides benefits for visitors who soak in natural hot 
water tubs rich in sulfur (Rahmah et al., 2023). It is believed by residents to be able to 
make the body feel fit and healthy and can cure various skin diseases such as itching 
(Fadia Amir et al., 2023). 

Even the natural tourist attraction of the Sulili hot springs was once used as a 
location to implement the 2018 XVI Regional Sports Week (PORDA) from the Swimming 
Sports Branch. The ticket price to enter the Sulili Hot Springs natural tourism is IDR 
15,000 for adults and IDR 10,000 for children (Mustari, 2020). In this place, you don't 
need to bother bringing food or drinks. The reason is that around the location many 
traders are selling various foods and drinks that you can choose at affordable prices. 
And there are also photo spots to capture the moment, parks and huts to relieve fatigue. 
However, there are many shortcomings in the Sulili Hot Springs's natural tourism, and 
the current condition is very concerning, there are various damages, visitor facilities that 
are damaged and cannot be used such as bathing facilities in the children's pool or the 
adult pool, visitors also complain about the lack of shade trees so that the hot weather 
is very burning on the skin and the parking area, especially cars, is narrow so that four-
wheeled vehicles have difficulty getting a parking area. The use of hot water sources is 
also not kept clean because there is garbage around them from people who are not 
responsible for their actions. 

 

RESEARCH METHODOLOGY 

The type of research in this study is descriptive with a single variable. This research is 
a descriptive study using a survey method with a questionnaire technique. The data 
collection technique with a questionnaire is to determine the level of visitor satisfaction 
at the Sulili Hot Springs Nature Tourism, Pinrang Regency. By observing the level of 
customer satisfaction with the services of the Sulili Hot Springs Nature Tourism, 
Pinrang Regency, and using a questionnaire. This method is to determine the level of 
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visitor satisfaction with the services of the Sulili Hot Springs Nature Tourism, Pinrang 
Regency. 

In this study, the population is visitors to the Sulili Hot Springs Nature Tourism, 
Pinrang Regency. The sampling technique in this study is called Sampling using the 
accidental sampling method, with this method the sampling process is carried out 
without careful planning. Respondents who are asked for information are truly 
obtained by chance without any particular consideration. The research instruments 
used in the study are stationery, cameras and questionnaires as materials for 
observation and interviews at the Sulili Hot Springs Nature Tourism, Pinrang Regency. 
 

Table 1. Question instrument grid 

Variable Factor Indicator Question details Number of 
Questions Positive Negative 

 

Level of satisfaction 
of visitors in Sulili 

Hot Springs Nature, 

Pinrang Regency 

Needs Facilities at Sulili Hot 

Springs 

1,2,3,4,5,6

,7, 

8 8 

Desire Comfort and safety of 
facilities at Sulili Hot 

Springs 

9,10,11,12
,13,14, 

15 7 

Style Price/fee for facilities 
and staff services at 

Sulili Hot Springs 

16,17,18,1
9 

20 5 

Total 17 3 20 

 
The data analysis technique used is a quantitative technique, data collection 

techniques are methods used to obtain data and information that supports this 
research. Data obtained in the field to see whether or not there is satisfaction obtained 
from the level of visitor satisfaction at the Sulili Hot Springs Natural Tourism Object, 
Pinrang Regency, with the formula: 

𝑃 =
𝐹

N
 × 100 %  

The percentage scale used is as follows: 
1. Percentage interval 81% - 100% is categorized as very high 
2. Percentage interval 61% - 80% is categorized as high 
3. Percentage interval 41% - 60% is categorized as medium 
4. Percentage interval 21% - 40% is categorized as low 
5. Percentage interval 0% - 20% is categorized as very low 
 

RESULTS AND DISCUSSION 

Data Normality Test 

 
To find out whether the research data is normally distributed, a test was 

conducted using the Kolmogorov-Smirnov Test. The results of the data normality test 
can be seen in the following table. 

 
Table 2. Data normality test results 

Variable Absolute Positive Negative KS-Z Asymp Information 

Visitor Satisfaction 
Level 

0.073 0.073 -0.55 0.041 0.948 Normal 
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Table 2 above shows that the results of the data normality test using the 
Kolmogorov-Smirnov test show the following results; the level of visitor satisfaction at 
the natural tourist attraction of the Sulili hot springs in Pinrang Regency obtained a 
Kolmogorov-Smirnov value of 0.041, Asymp. Sig 0.948 (P>0.05), so it can be said that 
the data on the level of visitor satisfaction at the natural tourist attraction of the Sulili 
hot springs in Pinrang Regency follows a normal distribution or is normally distributed. 

 
Statistical Description of Research Results 

Descriptive data analysis is intended to obtain a general overview of research 
data. Data description is intended to be able to interpret and give meaning to the data. 

 
Table 3. Results of descriptive data analysis 

Statistical values N Minimum Maximum Mean Std. Deviation Range 

Visitor Satisfaction 

Level 
40 66 107 86.55 10.283 41 

 
Table 3 above is a description of the Level of Visitor Satisfaction at the Sulili Hot 

Springs Natural Tourism Object, Pinrang Regency, which can be stated as follows. The 
Level of Visitor Satisfaction at the Sulili Hot Springs Natural Tourism Object, Pinrang 
Regency, obtained a total average value (mean) of 86.55, minimum data 66, maximum 
data 107, with a range of 41, and a standard deviation of 10.283. 

Measurement of the level of visitor satisfaction criteria at the natural tourist 
attraction of Sulili hot springs in Pinrang Regency obtained the following data: 

 
Table 4. Results of descriptive analysis of data on satisfaction criteria levels 

No. Criteria Frequency Percentage (%) 

1 Very high 6 15 % 

2 High 28 70 % 

3 Medium 6 15 % 

4 Low - - 

5 Very Low - - 

Total 40 100 % 

 
More clearly, the data on the Level of Visitor Satisfaction at the Sulili Hot Springs 

Natural Tourism Object in Pinrang Regency can be presented graphically in the 
following pie chart: 

 

 

15%

70%

15%

0% 0%

Visitor Satisfaction

Very High

High

Currently

Low

Very Low
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Figure 1. Results of Visitor Satisfaction Level 
 

Based on the data above, it can be seen that the results of the Visitor Satisfaction 
Level test at the Sulili Hot Springs Natural Tourism Object, Pinrang Regency are 
categorized as very low, none, none in the low category, 6 visitors or 15% in the 
medium category, 28 visitors or 70% in the high category, and 6 visitors or 15% in 
the very high category. In general, the level of Visitor Satisfaction at the Sulili Hot 
Springs Natural Tourism Object, Pinrang Regency, visitors are predominantly in the 
high category. 

 
Table 5. Descriptive results of visitor satisfaction level data based on needs factors 

Statistical values N Minimum Maximum Mean 
Std. 

Deviation 
Range 

Visitor Satisfaction Based 
on Needs Factors 

40 23 44 32.72 4.701 21 

 
Table 5 above is a description of the Level of Visitor Satisfaction at the Sulili Hot 

Springs Natural Tourism Object, Pinrang Regency based on the need factor which can 
be stated as follows: The Level of Visitor Satisfaction at the Sulili Hot Springs Natural 
Tourism Object, Pinrang Regency, obtained a total average value (mean) of 32.72, 
minimum data 23, maximum data 44, with a range of 21, and a standard deviation of 
4.701. 

Measuring the Level of Visitor Satisfaction at the Sulili Hot Springs Natural 
Tourism Object, Pinrang Regency based on needs factors, the following data was 
obtained: 

 
Table 5. Results of descriptive analysis of data on satisfaction levels based on needs factors 

No. Criteria Frequency Percentage (%) 

1 Very high 5 12,5 % 

2 High 27 67,5% 

3 Medium 8 20 % 

4 Low - - 

5 Very Low - - 

Total 40 100 % 

 
More clearly, data on the Level of Visitor Satisfaction at the Sulili Hot Springs 

Natural Tourism Object in Pinrang Regency based on the needs factor can be 
presented graphically in the following pie chart: 
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Figure 2. Results of visitor satisfaction levels based on need factors 
Based on the data above, it can be seen that the results of the Level of Visitor 

Satisfaction at the Sulili Hot Springs Natural Tourism Object, Pinrang Regency based 
on the need factor are categorized as very low none, categorized as low none, 
categorized as medium as many as 8 visitors or 20%, categorized as high as many as 
27 visitors or 67.5%, and categorized as very high 5 visitors or 12.5%. In general, the 
level of Visitor Satisfaction at the Sulili Hot Springs Natural Tourism Object, Pinrang 
Regency, visitors based on the need factor are predominantly categorized as high. 

 
Table 6. Results of descriptive analysis of satisfaction level data based on desire factors 

Statistical values N Minimum Maximum Mean Std. Deviation Range 

Visitor Satisfaction Based 

on Desire Factors 
40 16 33 25,68 3.944 17 

 
Table 6 above is a description of the Level of Visitor Satisfaction at the Sulili Hot 

Springs Natural Tourism Object, Pinrang Regency, which can be stated as follows: the 
level of visitor satisfaction at the Sulili hot spring natural tourism object, Pinrang 
Regency, obtained a total average value (mean) of 25.68, minimum data 16, maximum 
data 33, with a range of 17, and a standard deviation of 3,944. 

Measuring the Level of Visitor Satisfaction at the Sulili Hot Springs Natural 
Tourism Object, Pinrang Regency based on desire factors, the following data was 
obtained: 

 
Table 7. Results of descriptive analysis of data on Satisfaction Levels Based on Desire Factors. 

No. Criteria Frequency Percentage (%) 

1 Very high 2 5 % 

2 High 28 70% 

3 Medium 10 25 % 

4 Low - - 

5 Very Low - - 

Total 40 100 % 

 
More detailed data on the level of visitor satisfaction at the Sulili Hot Springs 

natural tourist attraction in Pinrang Regency based on the desire factor can be 
presented graphically in the following pie chart: 

 

 
Figure 3. Results of visitor satisfaction levels based on desire factors 
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Based on the data above, it can be seen that the results of the level of visitor 
satisfaction based on the desire factor are categorized as very low none, low none, 
moderate categorized as many as 10 visitors or 25%, high categorized as as many as 
28 visitors or 70%, and very high categorized as many as 2 visitors or 5%. In general, 
the level of visitor satisfaction at the natural tourist attraction of Sulili Hot Springs, 
Pinrang Regency, visitors based on the desire factor are predominantly in the high 
category. 

 
Table 8. Results of descriptive analysis of data on visitor satisfaction levels based on style factors. 

Statistical Values N Minimum Maximum Mean Std. Deviation Range 

Visitor Satisfaction Based on 
Style Factors 

40 22 34 28,15 3,378 12 

 
Table 8 above is a description of the level of visitor satisfaction at the Sulili Hot 

Spring natural tourist attraction in Pinrang Regency. It can be stated as follows: the 
level of visitor satisfaction at the Sulili hot spring natural tourist attraction in Pinrang 
Regency, obtained a total average value (mean) of 28.15, minimum data 22, maximum 
data 34, with a range of 12, and a standard deviation of 3.378. 

Measuring the level of visitor satisfaction at the natural tourist attraction of Sulili 
Hot Springs, Pinrang Regency based on style factors, obtained the following data: 

Table 9. Results of descriptive analysis of visitor satisfaction level data based on 
style factors 

No. Criteria Frequency Percentage (%) 

1 Very high - - 

2 High 24 60 % 

3 Medium 16 40 % 

4 Low - - 

5 Very Low - - 

Total 40 100 % 

 
More detailed data on the level of visitor satisfaction at the Sulili hot spring natural 

tourist attraction in Pinrang Regency based on the desired style factor can be 
presented graphically in the following pie chart: 

 
Figure 4. Results of visitor satisfaction levels based on style factors 
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Based on the data above, it can be seen that the results of the Level of Visitor 
Satisfaction at the Sulili Hot Springs Natural Tourism Object, Pinrang Regency based 
on the style factor are categorized as very low none, categorized as low none, 
categorized as medium as many as 16 visitors or 40%, categorized as high as many 
as 24 visitors or 60%, and categorized as very high none. In general, the level of 
Visitor Satisfaction at the Sulili Hot Springs Natural Tourism Object, Pinrang Regency, 
visitors based on the style factor are predominantly categorized as high. 
 
Hypothesis Testing 

The hypothesis conducted in this study needs to be tested and proven through 
empires data obtained in the field through tests and measurements of the variables 
studied, then the data will be obtained statistically. Because the research data follows 
a normal distribution, then to test the research hypothesis using Product moment 
correlation with the help of SPSS 16. Based on table 4. Results of data analysis of 
Visitor Satisfaction Level at the Sulili Hot Springs Natural Tourism Object, Pinrang 
Regency. It was found that the level of visitor satisfaction at the Sulili hot springs, 
Pinrang Regency showed high results with a result of 70%. So it can be said that visitor 
satisfaction at the Sulili Natural Baths natural tourism, Pinrang Regency is relatively 
high. 

 
DISCUSSION 

In essence, satisfaction comes from small things, such as the emergence of 
comfort from visitors who visit a place, especially a tourist attraction (Ratu et al., 
2018). By providing comfort to visitors, satisfaction will arise from the visitors 
themselves (Sari et al., 2020). Good and comfortable facilities to use, friendly staff and 
cleanliness of the place are a few of the supporting factors for visitor satisfaction. 
According to Lovelock and Wirtz (2011), "Satisfaction is an attitude that is decided 
based on the experience gained. 

The Need Factor is everything that visitors need to obtain well-being and comfort, 
from questionnaires and observations at the Sulili Hot Spring Nature Tourism site, 
Pinrang Regency and interviews with visitors, especially the need factor. Facilities at the 
Sulili Hot Spring Nature Tourism Site, Pinrang Regency, in this case, a large location, the 
presence of a parking area, toilets, photo spot rides, food and drinks sold, these things 
make visitors pleasure and well-being.  

Based on the data above, it can be seen that the results of the Level of Visitor 
Satisfaction at the Sulili Hot Springs Natural Tourism Object, Pinrang Regency based 
on the need factor are categorized as very low none, categorized as low none, 
categorized as medium as many as 8 visitors or 20%, categorized as high as many as 
27 visitors or 67.5%, and categorized as very high as many as 5 visitors or 12.5%. In 
general, the level of visitor satisfaction at the Sulili hot spring natural tourism object, 
Pinrang Regency, visitors based on the need factor is predominantly categorized as 
high. 

Based on the results of descriptive analysis, shows that the data on the level of 
visitor satisfaction at the natural tourist attraction of Sulili Hot Springs in Pinrang 
Regency is based on the need factor. The Level of Visitor Satisfaction at the Natural 
Tourist Attraction of Sulili Hot Springs in Pinrang Regency obtained a total average 
value (mean) of 32.72, minimum data 23, maximum data 44, with a range of 21, and 
a standard deviation of 4.701. 
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The Desire Factor is all the additional needs for goods or services that are desired 
to be fulfilled (Rahmawati & Dwihartanti, 2020) by every visitor on something that is 
considered lacking. Based on the desire factor in this case, a large location, a large 
and clean parking area, clean toilets, and clean food and beverage vendors, are things 
that are desired in the natural tourist attraction of Sulili Hot Springs, Pinrang Regency.  

Based on the data above, it can be seen that the results of the level of visitor 
satisfaction at the Sulili hot spring natural tourist attraction in Pinrang Regency based 
on the desire factor are categorized as very low none, categorized as low none, 
categorized as medium as many as 10 visitors or 25%, categorized as high as many 
as 28 visitors or 70%, and categorized as very high 2 visitors or 5%. In general, the 
level of visitor satisfaction at the Sulili hot spring natural tourist attraction in Pinrang 
Regency, visitors based on the desire factor are predominantly in the high category. 
Based on the results of the descriptive analysis, it can be seen that the results of the 
level of visitor satisfaction at the Sulili Hot Spring natural tourist attraction in Pinrang 
Regency based on the desire factor, obtained a total average value (mean) of 25.68, 
minimum data 16, maximum data 33, with a range of 17, and a standard deviation of 
3,944. 

Style Factor in this case visitors want something higher than needs and desires, 
in this case, the cost or price of affordable tickets, officers are ready to be on standby 
at every ride in case of an accident, and the attitude of the officers is friendly, polite, 
and smiling (Irfan, 2019). These things make visitors feel like they are getting the 
service they expect (Ananditya & Hidayat, 2017). Based on the data above, it can be 
seen that the results of the level of visitor satisfaction at the Sulili hot spring natural 
tourist attraction in Pinrang Regency based on the style factor are categorized as very 
low none, categorized as low none, categorized as Medium as many as 16 visitors or 
40%, categorized as high as many as 24 visitors or 60%, and categorized as very high 
none. In general, the level of visitor satisfaction at the Sulili Hot Spring Natural Tourist 
Attraction in Pinrang Regency, visitors based on the style factor are predominantly in 
the high category. 

Based on the results of the descriptive analysis, it can be seen that the results of 
the Level of Visitor Satisfaction at the Sulili Hot Springs Natural Tourism Object, Pinrang 
Regency are based on the style factor. The total average value (mean) is 28.15, the 
minimum data is 22, and the maximum data is 34, with a range of 12, and a standard 
deviation of 3.378. Based on the data above, it can be seen that the results of the test 
of the level of visitor satisfaction at the Sulili hot spring natural tourism object, Pinrang 
Regency are categorized as very low, none, none in the low category, 6 visitors or 
15% in the medium category, 28 visitors or 70% in the high category, and 6 visitors 
or 15% in the very high category. In general, the level of visitor satisfaction at the 
Sulili hot spring natural tourism object, Pinrang Regency, visitors are predominantly in 
the high category. 

Based on the results of descriptive analysis, it shows that the data on the level 
of visitor satisfaction at the natural hot spring tourist attraction, obtained a total 
average value (mean) of 86.55, minimum data 66, maximum data 107, with a range 
of 41, and a standard deviation of 10,283. According to several samples that I 
interviewed during observations at the natural hot spring tourist attraction Sulili, 
Pinrang Regency. They said that the existence of a tourist attraction like this (natural 
hot spring tourist attraction Sulili), can make other people interested in Pinrang 
Regency. Through opinions from people they hear even through social media. They 
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also expressed their reasons for coming to the natural hot spring tourist attraction 
Sulili, namely some who come for recreation during holidays, some who come just to 
swim, and even some who come routinely every week just to soak which they say can 
relax their bodies. They also expressed that the facilities (needs and wants) were quite 
adequate, such as clean counters, clean toilets, clean and tidy seller's places, and rest 
areas, but some complained about facilities such as insufficient car parking, no place 
of worship or prayer room, in this case, they stated that the management should be 
able to make a prayer room and a larger car parking area, to anticipate a large number 
of visitors (Parman & Sampara, 2020). As for security, service and price (style), in this 
case, visitors were satisfied with the service from the officers and also the affordable 
ticket prices, but some visitors complained about the security of the rides which they 
said had a lack of officers on guard around the pool. However, behind the shortcomings 
of the Sulili Hot Springs Natural Tourism place, with the factors that are the level of 
visitor satisfaction at the Sulili Hot Springs Natural Tourism object included in the high 
criteria. From the interview above as well as secondary data in this study. 

From the explanation above, it can be concluded that the level of visitor 
satisfaction at the Sulili Hot Springs Natural Tourism Object in Pinrang Regency is 
relatively high. Visitors have an important role in the operation of a tourist attraction 
because, without a visitor, the tourist attraction can be said to be congested or not 
operating. Based on this conclusion, it is important for managers to always pay 
attention to visitor satisfaction. 

 

CONCLUSION 

Based on the description of the research data and discussion, the researcher can 
conclude that visitor satisfaction at the Sulili Hot Springs tourist attraction is relatively 
high. 
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